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Why I chose to donate book sale 
proceeds to charity:

My wife Jasmine and I met and first connected on the 
subject of philanthropic work on a global level. We 
have spent 6 years together doing charity work with 
private funding, fostering inter-cultural and inter-
religions interconnections in various forms. This is 
where I  have experienced first hand the importance of 
having enough financial support to make a greater 
impact. Simply I realized that any charity  needs 
financial fuel to function, so that’s why I’m donating 
the book sales to charity. 

I see the world where it is now and I know my 
contribution can do something to make the world 
better for everyone. 

This book is about the future of charity, so I have 
decided to donate proceeds to the non-profit NGO: 
Lovelstzy® Association, which my wife and I 
registered. It is centered on charitable Innovation 
regarding eco-friendly multi-media education for all 
ages, using United Nations suggested plant-based 
food. You can read more about it on the website:  
http://lovelstzy.com
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Authors Note 

As I have done charity work for many years now, for a 
long time I assumed that these big charities operated 
the way I operated. The image I always carried was 
that I would do charity work with no reimbursement or 
salary during my spare time.  
When just doing “normal” business or work wasn’t 
fulfilling enough, I started putting my focus on what 
kind of positive difference I could make in the world 
through my own skills and entrepreneurship. After 
some time, my wife and I wanted to make our 
charitable efforts public, so we decided to register a 
non-profit. I started researching about NPO status in 
the countries we lived in which included: The USA, 
South Africa, The UK and Switzerland. To establish a 
non-profit we had to submit the Articles of Association 
or so called “By-laws” or “Statutes”. I wrote and re-
wrote it numerous times over a two year span, until we 
were finally able to register the non-profit: “Lovelstzy  
Association”. 
While I was researching more about how to register, I 
found my illusory bubbles about charity began to pop 
when I learned how charities actually operate behind 
the scenes. Learning what I did enabled me to want to 
combine two aspects of my life that I always thought I 
had to separate, namely charity and business. It taught 
me that these two ingredients together, made my long 
term goals taste sweeter. If there is anything called 
destiny, this gives me the closest feeling I can currently 
imagine. 
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The reason why I included the aspect of the Pokemon 
Generation in the book is because creating ways to 
help people always felt like a gateway to my 
childhood. As I looked deeper in myself, I became 
more familiar with this innocent energy I had during 
the Pokemon Craze in the late 90’s. At the time of 
writing this, a Pokemon renaissance has become 
apparent due to Pokemon Go, which to me has 
reawakened that part of me further. 

Before you read:

 • Money from all purchases will be donated to 
Lovelstzy Association.  

 • This book has not been professionally edited or 
proof-read. Our intention is to allocate this 
budget for charity work. If you would like to 
donate your time to proof-read for another 
edition, contact Lovelstzy Association 
(www.lovelstzy.com) 

 • Who is this book for: Those who want to see 
positive change in the world and are open to 
new ideas.  

 • Who this book is not for: Those who want to 
fight and protect an old and broken societal 
system at all costs. Also those who refuse to 
listen to the viewpoints of the new generations 
that are bound to inherit the Earth.  

  • I am not a legal expert regarding NGO’s. My 
purpose is simply to offer a different view point.  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Pokemon Go Community Vision 

Many  news  articles  have  been  released  regarding 
Pokemon Go. The game which spurred a change by 
people leaving their homes in search of wild Pokemon 
has  in-turn  caused  a  surge  of  various  real  world 
situations, some have which brought up many safety 
concerns.  A vision  I  conceived  involves  a  solution 
which  takes  advantage  of  general  travel  common 
sense: It’s always safer to travel in groups. 
In the Pokemon TV series, Ash almost always had a 
party of at least 3 (including Pikachu). The characters 
looked out for each other.
My vision is  to  bring together  Pokemon Trainers  in 
groups to visit Pokemon Stops, Gyms and of course, 
find  wild  Pokemon  in  a  safe  and  supportive 
environment.  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“Realizing that we can make a difference is 
the first step in making one. 

We are all here on this planet for a reason, 
so let’s claim our piece of the puzzle and 

start participating.”

-Nicolas Radcliffe
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The Future of Charity:
The Pokemon Generation 





1  
________________ 

Charity: 
Yesterday & Today 
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If I type “charity” in Google, it gives 
me this response regarding a charitable 

organization: 

“A charitable organization is a type of 
non-profit organization (NPO). It 

differs from other types of NPOs in that 
it centers on philanthropic goals as well 

as social well-being (e.g. charitable, 
educational, religious, or other 

activities serving the public interest or 
common good).”

https://en.wikipedia.org/wiki/Charitable_organization “ 
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So what is “philanthropy?” 

According to merriam-webster.com, 
Philanthropy is defined as follows: 

  
 • “1:  goodwill to fellow members 

of the human race; especially : 
 active effort to promote human 
welfare 

  
 • 2a :  an act or gift done or made 

for humanitarian purposes 
 • 2b :  an organization distributing 

or supported by funds set aside for 
humanitarian purpose” 
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So how do you define someone 
who does humanitarian work? 

Let’s check Merriam Webster again: 

“Humanitarian:  a person who works 
to improve the lives and living 

conditions of other people”

 • http://www.merriam-webster.com/ 
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Now that I’ve spouted a few quotes 

about charity, I’ll begin with the 

general opinion about charity. The first 

thing I’ve found when I speak to 

someone about the idea of charity, 

(including those I’ve spoken to in and 

out of government) is this stereotype 

about helping unfortunate or poor 

people in undeveloped parts of the 

world. This of course has been 

ingrained into our minds through 

advertisements from well established 

charities.
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Charities share information for the 
purpose of raising awareness and to 
receive funding from donors. They do 
this through:

 • TV ads 
 • Flyers in your mailbox 
 • Distribution via volunteers 
 • Events 
 • Partnerships with businesses or 

corporations in exchange for good 
publicity and, or tax relief.  

 • And more! 
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Now what people don’t realize is that 
many of these global organizations 
need to spend lots of money from 
donations to provide advertisements 
and marketing to get more donations. 
It’s true that many global charities are 
tax exempt, but that just means that 
they don’t need to pay taxes and that 
donations to them are tax deductible.  

However they still need to get the 
message across somehow to a wider 
audience. If no one knows about a 
charity then no one can donate. So 
where do they get the money for all this 
multi-media advertising? 
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According to the UK Telegraph in 
2015:

“Some of the UK’s biggest and best known 
charities are spending less than half of their total 
income every year on good works, a new research 
has found.
The report from the True and Fair Foundation 
found that one in five of the country’s biggest 
charities spend less than 50 per cent of their total 
income on charitable activities.
Some of the charities are some of Britain’s best 
known voluntary organizations such as Cancer 
Research UK, the Guide Dogs for the Blind and 
the British Heart Foundation.”
http://www.telegraph.co.uk/news/uknews/12046438/true-and-fair-
foundation-hornets-nest-charity-report.html

So aside from “charitable activities," 
what do organizations spend their 
money on? 
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Here is an average amount people pay 
for various forms of media to get 
exposure:

 • TV ad spots to television 
networks:  

“According to Time, the 30-second commercials 
that ran during the 2011 Super Bowl cost an 
average of $3.5 million per spot. Popular 
television programs such as American Idol pull in 
approximately $475,000 per 30-second spot, 
according to AdWeek.”
Smallbusiness.chron.com

 • Printing Prices:

Let’s compare prices among 2 top printing 
services:

“For 500 color 8.5 x 11 flyers with gloss aqueous 
coating, Staples charges $279.00, and 123Print 
charges $225.95 . It pays to shop around. These 
prices are subject to change, but the average cost 
per flyer is .46¢.”  http://fitsmallbusiness.com/” 
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 • Volunteer Costs: 

“Generally, volunteer roles are those that: 

 • do not require the worker to follow a consistent, 
full-time schedule; 

 • are required on an “as needed” basis throughout 
the year, versus a fixed number of hours on a 
regular basis; 

 • vary depending on the programs and services of 
the nonprofit (e.g., special events, seasonal 
work, etc.); and 

 • are dissimilar in scope, requirements and 
expectations from paid positions in the 
organization.” http://www.nonprofitrisk.org/ 
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Another common stereotype people 
have about charity is regarding 
volunteering: it’s this idea that people 
only work for free. Although different 
countries have different laws and 
definitions for a volunteer, the above 
quote from nonprofitrisk.org is 
designated for the US in a 501(c)3.  
People can be paid as volunteers 
through a non-profit, as long as they 
follow the rules listed above, otherwise 
they may fall in the “employee” realm 
which is another form that charities 
may use to accomplish their goal.  
Paying or reimbursing volunteers and 
employees however may not be tax 
deductible, but that’s little consequence 
if you’re receiving $1 million in 
donations a year and only paying the 
tax on stipends or wages.  
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Other types of incentives that 
employees of other companies can get 
for volunteering through a company 
can include getting paid hourly up to a 
certain amount for their volunteer time.  
Commercial companies like Deloitte 
offer 48 hours of paid time per year for 
their employees to volunteer. More 
companies can be found on this Fortune 
article: 

http://fortune.com/2016/03/21/companies-that-offer-paid-

time-off-to-volunteer/ 

Just be aware, this is just on the 
marketing side of things, this has 
nothing to do with the actual 
administration that goes into running a 
charity. Remember that running a 
charity or non-profit is very similar to 
running a business.  
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You have expenses that need to be 
covered that will probably include: 

 • Renting a space (or several spaces) 
 • Administration Fees 
 • Extra utilities 
 • Transportation, accommodation, food and 

health insurance costs when traveling 
 • Costs to run events 
 • Paying employees to run the charity (if 

applicable) 
 • Providing basic needs or more for 

volunteers. 
 • And others costs. 

In a sense you can easily compare 
running a charity to running a 
commercial business, the only real 
difference is that no individual can 
claim extra profit for themselves.  
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If registered for tax exemption in their 
country: individuals can deduct 
donations from their taxes and that 
many expenses are tax deductible. 

Are you starting to get a grip on how 
this whole “charity” system actually 
operates? 

Let me clarify further about the 
mechanics of today’s charity system. 
The industry has also started to become 
over saturated by what we like to call 
“The poor me drama”. They use videos 
and images that are sometimes (not 
always) isolated from specific events or 
scenes that were specifically chosen by 
marketing departments of charities (or 
companies charities hire) for the 
purpose of driving a better donation 
campaign.  
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This is common sense for most 
charities (and businesses) that in order 
to receive any funding, they need to 
appeal to people's emotions and good 
nature to get anything out of them.  

You may think “that’s terrible! How 
can they take advantage of people that 
way!?”, well you can ask yourself: 
What motivates you to give to a 
charitable cause? 

Most people give solely because of 
their own selfish reasons. No, I’m not 
talking about deducting a donation 
from your taxes, I’m talking about that 
warm fuzzy feeling most people have 
when they give to someone or some 
organization because they believe they 
are doing something unselfish for 
someone else. The more someone 
seems in need, the more you feel that 
you made a difference.  
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So if you think of it in that way, the 
charity is actually doing you a favor by 
making you feel better for giving. They 
are providing you a “feel good” 
service.  

Charities are like  
emotional drug dealers  

that are endorsed by the public and 
given privileges by the government.   

Is what you’re reading disturbing you? 
Don’t worry it’s only the bubble of 
illusion of years of charity ad saturation 
popping.  
Once you understand how charities 
really operate, you’ll begin to 
understand that today’s (which is really 
yesterday’s) system of charity is long 
outdated.  
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Now, in the years of helping charities 
expand themselves, I’ve also been 
guilty of using fear tactics to get the 
attention of prospective donors. The 
reason for this is that it is still needed. 
If people were plain and honest with 
what they offer, no one would want to 
give.  

Did you notice the cardboard box on 
the cover of the book? Does the box 
look particularly decorated or inviting? 
Well, it’s not supposed to, for good 
reason. The point is that honesty and 
transparency should be valued in our 
society, but it’s not from an internal 
marketing point of view.  
I say “internal” because externally 
people or public figures like to say they 
are honest and transparent because it 
helps their public image, which is 
actually a form of marketing 
themselves.  
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The box shouldn’t really matter, it’s 
just a box where the money is kept 
temporarily. What matters is where the 
money is going after it leaves the box.  

Internally the general public isn’t fully 
in control of their own perception and 
inner mechanics. If they were, then 
these old manipulative marketing 
tactics wouldn’t have so much of an 
effect on people. Their awareness 
would be strong enough to tell the 
difference between an honest charity 
and a… well… less than honest charity. 
The mind can be easily trained, but 
emotions tend to take longer to tame. 
 I just want to say that I also haven’t 
mastered myself, I may have become 
more conscious because I studied these 
old marketing techniques from the past, 
but that doesn’t mean that pictures of 
cute kittens don’t make my heart melt.  
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There is a solution to this however, 
which is why this book is being written 
in the first place. This book isn’t titled 
“Charity of the past” for good reason.  

These examples and parallels are being 
drawn to illustrate a point: For charities 
to be able to evolve, donors need to 
become aware of how charities actually 
operate behind closed doors. When 
donors can discern the actual impact of 
the charities they want to donate to, 
they can decide easier which charities 
walk the walk, or just spend hundreds 
of thousands on marketing when less 
than half goes towards philanthropic 
action.  
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So what have we learned in this 
chapter?  

 1. Charities are a type of NPO that 
specializes on philanthropic work. 

 2. The money that goes into a charity 
for philanthropic work doesn’t 
necessarily get spent on just 
philanthropic work. 

 3. Charities operate similar to 
businesses. 

 4. Charities have been using “poor 
me” marketing tactics to get your 
attention and donations. 

 5. Most donors get an emotional 
reaction when they think they are 
giving to a good cause. Aside from 
tax deductions, this is why people 
like to donate. 

 6. This is the past of charity and 
where the future begins.  
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2  
________________ 

Generations 
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Enter Generation Y, Z and the Pokemon 
Generation 

First of all, for those of you who don’t 
know, Generations have been 

categorized as follows:

 • Silent Generation: Those born between the 
mid 1920s and early 1940s. 

 • The Baby Boomers: Those born after World 
War II during a “boom” in child births. 

 • Generation X: Those roughly born in the 
early 60’s till mid 70’s. 

 • Generation Y: Those born in the 80’s to mid 
90’s sometimes referred to as “Millennials” 

 • Generation Z: Those born in the mid 90’s 
till 2020(?) (still disputed).  

 • The Pokemon Generation: A sub-generation 
of Generation Y (and some of Z) that were 
kids or teenagers who participated in the 
Pokemon boom lasting from the late 90’s to 
early 2000s.  

Sources of dates: 
 • http://socialmarketing.org/ 
 • Myself for coining the term “Pokemon Generation”. 
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It has been often cited that 
generations Y and Z are more likely 
to be entrepreneurs than previous 

generations. 

Due to problems in the financial 
market, more younger generations are 
looking toward creating their own 
businesses and fostering personal 
relationships globally. These 
generations are also more tolerant of 
ethnicity, gender, orientation and are 
more likely to be concerned about 
environmental issues in recent studies. 

Because of this, more colleges and 
universities are offering courses on 
entrepreneurship than ever before. 
Aside from being the most educated 
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institutionally (college, university, etc.) 
they are also the generations that have 
had access to the internet from a very 
early age.

In chapter 7 and starting from page 109 
of the book “Entrepreneurship 
Programs and the Modern University”, 
they explain about the changes to major 
educational institutions for these 
generations.

If you want to read more about millennials and 
entrepreneurship, below is a Forbes article:
http://www.forbes.com/sites/robasghar/2014/11/11/study-
millennials-are-the-true-entrepreneur-generation/#22af71e65e92

If you want to read more regarding the environmental 
impacts of millennials this article from business insider 
explains it well: 
http://www.businessinsider.com/how-important-is-
sustainability-to-millennials-2015-10These generations are 
more likely to change jobs more often, searching instead 
for work that’s more fulfilling.

Forbes: Jeanne Meister Wrote:
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“The average worker today stays at each of his or 
her jobs for 4.4 years, according to the most recent 
available data from the Bureau of Labor Statistics, 
but the expected tenure of the workforce’s 
youngest employees is about half that. 

Ninety-one percent of Millennials (born between 
1977-1997) expect to stay in a job for less than 
three years, according to the Future 
Workplace“Multiple Generations @ Work” survey 
of 1,189 employees and 150 managers. That means 
they would have 15 – 20 jobs over the course of 
their working lives!”

What does this have to do with the 
future of charity? Well, these are the 
next generations that are inheriting 
Planet Earth. The future of charity 
will fall into their hands. 
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Remember when I mentioned earlier 
about the over saturation of “poor me” 
ad tactics?  
Well, whether you believe in evolution 
or not, each generation tends to become 
more and more savvy about what 
people do. If you know anything about 
marketing trends, you’ll find that since 
the early 2010s, brand building has 
gone from the CEO hidden behind the 
curtain, to becoming the spokesperson 
of the company, shaking hands with 
potential customers or clients. 

This trend most likely started with 
individuals like Steve Jobs of Apple 
Inc.  Social marketing is the new 
“Thing” and most people (not just Gen 
Y, Z and “P”) want more personality 
and humanity from their local and 
corporate businesses. 
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Going back to saturation, both charities 
and businesses alike are having to 
revolutionize the way they have done 
business in the past and how they reach 
their audience. 

Transparency and honesty are where 
the world is going. Charities will 
eventually need to become more clear 
with their actions or else they may be 
listed by another article like the one 
listed in Chapter 1 from the UK 
Telegraph.

Y, Z and “P” won’t settle for anything 
unfulfilling or something that doesn’t 
make a positive difference in the world. 
Don’t get me wrong, other generations 
would prefer this as well. The key word 
in this is “prefer.” The new generations 
don’t just “prefer," they demand it. 
That’s why these generations are 
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sometimes referred to as “Generation 
Me”. They are more conscious of their 
own personal well being and mental 
health and they won’t simply settle into 
just any career before they find what 
they are really passionate about. 

What does this mean? 

 It means that the world will become 

full of talented individuals who are 

pursuing careers they are actually 

excited about!  
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Isn’t that great?  

The office manager who always wanted 

to become an agriculturist, will actually 

take the time to discover their love of 

growing plants before wasting their life 

away on something they do for money, 

but feel meaningless doing everyday! 
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3  
________________ 

The Pokemon 
Generation
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There is an interesting note here 
regarding individuals of the Pokemon 
Generation. Now before I begin, let me 
be clear about what I mean by 
“Pokemon Generation”. My own 
experience has primarily been with 
those living in the United States who 
experienced the Pokemon phenomenon. 
I am aware that other countries around 
the world such as Canada and the UK 
may have experienced this boom at the 
same time, as well as non english 
speaking countries. I will primarily put 
an emphasis on the craze in the United 
States as that is what I have first hand 
experience in.  

Let me first begin that I learned how to 
read English from playing the original 
Pokemon Red Version released in 1998 
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in the US. During that period between 
1998 and 2002/3 it was an incredible 
sight to behold, as Pokemon 
merchandise could be found in just 
about every store you went into. Every 
kid on the block had a Pokemon game 
and actively traded using a cable to 
connect their Gameboy’s, one of the 
first handheld gaming systems. For 
kids, this created an amazing 
community aspect probably similar to 
trading baseball cards for previous 
generations. Kids would catch monsters 
in special “Pokeballs” in-game and 
then would either battle or trade them 
with friends. The balls would shrink 
and then fit in the character’s pocket, 
hence the Japanese name “Pocket 
Monsters”. This was later shortened to 
“Pokemon”.  
Two games were released at the time, 
Red and Blue version. Both versions 
were essentially the same with some 

�35



minor differences. One of the main 
distinctions were that you could only 
catch certain pocket monsters or 
“Pokemon” in each version, making it 
impossible to “Catch ‘em All” without 
trading with someone who has the other 
version.  

Another key here was that catching 
Pokemon revolved around completing 
the “Pokedex," a blank encyclopedia of 
sorts that gets filled when you catch a 
Pokemon. One of the goals aside from 
completing the main story arc of the 
game was to complete the 
Pokedex.This was a genius marketing 
strategy from the creators which made 
use of the link cable technology. Link 
cables were relatively unused in games 
until the Pokemon games started being 
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released. So for most kids in the US 
who played the original Pokemon and 
lived in suburban areas or cities with 
other kids who had the games, this was 
essentially the community medium. 
This is what brought this generation 
together in their childhood.  

When Pokemon Go was originally 
released in July of 2016, as part of the 
20th anniversary celebration, the news 
headlines were calling this essentially a 
second Pokemon craze.  
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The game got first big attention from 
being shown as an ad from the 
Pokemon Company.  According to the 
video statistics, it was officially 
released on youtube September 9th, 
2015. Although the game wasn’t 
released yet, it gained quite a lot of 
hype up until the official release.  

Between studies found online and my 
personal observations about millennials 
and the “Pokemon Generation,” I’ve 
noticed that they are somewhat falling 
out of the system. 

�38



The cause of this comes from the 
general schooling system of the time. 
Kids are brought up into a fantasy 
world. No, not (just) through movies 
and games. This fantasy world was 
orchestrated by the helicopter parents 
of Generation X and some Baby 
Boomers.  

My own personal experience primarily 
included being part of the general 
public schooling system of the United 
States. This is a fantasy world where 
you are rewarded and recognized for 
your efforts and everything is relatively 
within reach. There is a clear system of 
how things work:  

 • Pay attention 
 • Pass Tests 
 • Get good grades 
 • Get Rewarded 
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Now the job market in the last decade 
hasn’t really shaped up to what it was 
in the 90’s. Maybe things would have 
been different if the financial crises 
didn’t occur. Regardless, it happened 
and everything changed. The system 
that tried to raise this generation so it 
could keep the current system 
functioning, stopped functioning the 
same way. 

What do you get when you have lots of 
kids with future hopes and ambitions 
that grow up and find out it’s not what 
they were raised to believe? 
I’ll tell you. You get a bunch of young 
adults who still live with their parents 
and lack social skills to connect with 
others.  

This isn’t representing all of 
Generation Y, Z and “P”. There are 
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others who have found their way 
around the broken system and manage 
to stand on top. But we’ll get to that 
later. 

I’m still connected with a few friends 
from that era. They are also struggling 
in this world, some still living with 
their parents and are essentially very 
lonely. They lack ambition and are 
unclear about their purpose in life, or 
they are aware, but are not supported 
by their environment to pursue their 
dreams. Even when I extend a hand to 
try to lift them up, it seems like the 
gravity of their current life situation 
immobilizes them. It’s as if they are 
shrouded in a dense fog of 
hopelessness, unable to see the light at 
the end of the tunnel.  
They are inspired for maybe a day, but 
a situation happens and they fall right 
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back into their old habits and 
viewpoints.  

The only solution I see to this is for 
them to somehow pull themselves out 
of their misery. From what I’ve seen in 
the news and twitter posts, there is a 
rope that has appeared, it’s one of the 
only things that may still connect to the 
lost Pokemon Generation.  

It’s called: Pokemon Go 

According to sciencealert.com,  
and I quote:  

“As psychologist John M. Grohol reports on 
PsychCentral, users are taking to social media 
to report an unexpected improvement in their 
depression and anxiety as a result of playing 

the game.” 
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Claims by Twitter posters can also be 
seen here: 

http://www.sciencealert.com/pokemon-go-is-reportedly-
helping-people-with-their-depression 

A spark of light has appeared called 
“Pokemon Go”. In the last 20 years, 
numerous Pokemon games have been 
released on various gaming systems. 
Most of them were handheld and 
following the general structure of the 
original Red and Blue, but with 
improvements like graphics, sound and 
more recently the ability to connect to 
Wifi to make trades and battles around 
the world. Pokemon Go however 
makes a milestone in the Pokemon 
world. Pokemon Go turns you into a 
real life Pokemon trainer (well, kind 
of).  
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Pokemon Go is an augmented reality 
game. What this practically means is 
that the game uses the camera in your 
phone to view your surroundings and 
superimposes a Pokemon in front of 
you. You can then catch the Pokemon 
similar to the original games. The game 
also makes use of connecting to a map 
function which allows you to actively 
walk around using GPS. When you go 
to a certain area on the map you find 
wild Pokemon among other interesting 
places in the game which correspond to 
places like sculptures, landmarks and as 
of December 12, 2016, several 
Starbucks locations and at some you 
can buy a “Pokemon Go Frappuccino”. 
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This Pokemon game is the first to be 
released on mobile phones, which 
means you don’t need to fork out $200 
for a gaming system to play it. It’s also 
free, with in-game purchases. This 
means that it’s widely available to the 
public.  
An interesting thing I noticed was that 
on the first Pokemon Go ad from 
September 9, 2015, most of the actors 
used in the commercial were teenagers, 
young adults, and adults. This means 
that the Pokemon Company is targeting 
the Pokemon Generation rather than its 
normal target of young children. They 
also only included Pokemon from the 
first games on their ad,  as well as only 
making these original Pokemon 
available to catch and collect in 
Pokemon Go in the initial release. 
Another sign about their target market. 
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Remember I made a distinction earlier 
about generations? Many of the fans 
and followers of the Pokemon games 
and tv shows today either were too 
young or weren’t alive during that 
period to really experience the 
Pokemon Phenomenon around the late 
90’s. My guess is that the Pokemon 
Company probably realized the amount 
of dormant fans they had and decided 
to finally tap into them using a medium 
that just about everyone has today: A 
smartphone.  

The distinction really comes if you saw 
the devotion to Pokemon during the 
golden age. These kids were real active 
fans, I know this because I was one of 
them. I even used to carry a little plush 
Pikachu with me wherever I went 
(Check the back cover for proof).  
There is an emotional reaction that 
happens when someone sees something 
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that has a deep connection to their 
childhood happiness. The Pokemon 
Company knows this and that’s why 
they are targeting this generation in the 
ads.   

This may be a start of the salvation 
of the Pokemon Generation. 

 As I mentioned earlier, ever since its 
release in July 2016, twitter has been 
flooded with people claiming that the 
“Pokemon Go” game has helped their 
depression and anxiety.  
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One reason is that this game is 
motivating people to get out of the 
house. Studies show that exercise helps 
to release healthy endorphins that make 
people happy (Didn’t you see Legally 
Blonde?), and can reduce depression 
and anxiety.  

In her book “Are Refugees Allowed to 
Play Pokemon Go? ~ The Future 
Education of Refugees and Foreigners," 
Jasmine Lovelstzy® explains that she 
found renewed inspiration for getting 
outdoors using the game, even going as 
far as enjoying taking out the trash, just 
so she has an excuse to catch Pikachu. 

The point is that nature is beautiful and 
generally getting outside is good for 
you. 
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Coming from someone who spends 
most of their time working on the 
computer, I can say that I can spend 
days without leaving the house, not 
knowing about anything going on 
outside my window.  

Richard Branson once said:  
“My general attitude to life is to enjoy every 

minute of every day. I never do anything with a 
feeling of, 'Oh God, I've got to do this today.” 

http://www.brainyquote.com/quotes/authors/r/richard_branson.html 

Sometimes the thought of going out 
and getting some exercise can give me 
this “Oh God” thought, but I must say 
this game has astonishingly made me 
look forward to it. 

Another thing is that Pokemon Go 
encourages interaction with other 
players, similar to the original games. 
Total strangers are meeting through 
playing the game.  
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You can trade, challenge each other  
and join teams in various ways 
including.  

This is the power of this generation. 
The generation that was denied the 
American Dream they were promised. 
They thrive on community projects. 
Completing the Pokedex was 
essentially a community project that 
most of the players participated in. At 
some point after the Pokemon Craze 
faded around 2002, this aspect was lost 
in the children and focus began on 
school and other activities for many. 
Some maintained a healthy community 
of friends in various activities, some 
didn’t. 

Now a spark of community has erupted 
again in a familiar form. With many 
now posting that Pokemon Go has 
changed their lives for the better. (See 
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twitter posts from the science-alert link 
on page 25) 

It may have even saved some lives if it 
had only been available in earlier years. 
A close friend of my wife and I was a 
free spirit and gifted visual effects artist 
by the name of Jay Frankenberger (aka 
Iam). He was one of those who were 
part of the Pokemon Generation, he 
also needed support and community 
before his passing. He had the pure 
innocence and open heart of a child.  

We spoke with him online while we 
were in South Africa shortly before he 
left the planet. Maybe if Pokemon Go 
was available, he would have met some 
others of like mind in his physical 
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surroundings that would make him feel 
connected to humans.  

He passed away on Topanga Mountain 
on April 6th 2012 near Los Angeles. 
We miss him very much.  
He recorded a video 6 months before 
his passing. You can view it if you 
search on youtube for:  

PIKACHU IS GOD, ALL THERE IS 
By Iam, Love 

Warning: the video may be a little bit 
“Out There” for some viewers. 

Before we step into the next phase 
regarding how all of this applies to the 
future of charity, I’ll mention how 
Pokemon Go has impacted local 
businesses.  
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Because of the map integration, some 
businesses (or landmarks near 
businesses) are showing up as places of 
interest in the game. From my own 
experiences and several articles you 
can search for, mention that Players are 
now flocking to these areas to stock up 
on items and visit gyms. Even 
businesses not on the map have now 
started playing the game and buying in 
game items that cause Pokemon to 
show up more often around their 
businesses, attracting legions of 
Pokemon Trainers according to several 
sources.  

According to polygon, there are plans 
to team up with businesses for mutual 
benefit: 
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http://www.polygon.com/
2016/7/13/12171920/pokemon-go-

businesses-pokestops-sponsored 

There is even an article showing up 
online of how Pokemon Go has 
actually connected with charities 
through the use of a step counter app 
that donates money to a charity 
depending on how many steps someone 
takes.  

See this article from the 
HuffingtonPost: 

http://www.huffingtonpost.com/entry/
pokemon-go-charity-miles-raise-

money_us_5786a7fee4b0867123df875
8 
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Because charities run like businesses 
this can also have the effect of 
attracting potential supporters and 
volunteers for a cause. As I mentioned 
previously, this generation in particular 
is connected to doing something 
meaningful with their lives, living the 
American Dream in whatever form it 
takes.  

This is a great opportunity to not only 
utilize and help uplift a lost generation, 
but also make a positive change 
through charitable or nonprofit 
initiatives that make an impact in the 
world.   

Many say that these new generations 
are technology dependent, but it’s also 
technology that brings them closer with 
their fellow human being. 
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I know this so deeply as a member of 
this generation. I have dedicated my 
entire life to philanthropic 
entrepreneurship. Together with my 
wife, I have created and supported 
community gatherings in over 6 
countries spanning 3 continents using 
technology as one of our mediums to 
gather people. Technology has been my 
strength my entire life thanks to things 
like Pokemon and for that I am 
eternally grateful for what I’ve gotten 
out of it.  

It’s beautiful for me to see what 
positive change has come from others 
in my generation who are rediscovering 
their childhood through Pokemon Go.  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I’m crystal clear that it’s that childhood 
energy that sparked my interest in 

doing non-profit charity work.  
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4  
________________ 

What’s Next? 
Applying Generations to Charity 
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Returning to the idea of philanthropy 
and humanitarianism, let me first say 
that there are varying degrees of what 
can be considered: 

“to improve the lives and living 
conditions of other people”

This can of course mean helping kids in 
Africa, but it can also include 1st world 
countries as well. Humanitarian work 
can be helping your local community to 
stay safe or offering aid during a 
disaster. 
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A dentist can also be considered 
improving the lives of others. I know a 
dentist who almost annually goes to 
developing countries to offer free 
dental work to those in need.  
This person also operates in their 
country as a business. Those who 
receive free aid, and those who pay will 
get the same quality results. Both are 
impacted and both lives are improved.  

Yes, one was possibly more in need of 
it and the other could pay for it, but 
both lives were improved nonetheless. 
Don’t forget, charities and nonprofits 
operate similar to businesses.

I’m bringing this up to re-define vague 
definitions, to dissect charities of today 
to pave a new path for charities of 
tomorrow. 
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Let’s look at this in a new light. When 
we purchase a product or a service, we 
receive something in return. Sometimes 
we are satisfied, sometimes we are not. 

My mother called me up on the phone 
one day telling me that she offered a 
banana to a man begging for money on 
the street one day, and he refused to 
take it!

He was offered something he was not 
satisfied with, but he was begging and 
most likely homeless. I guess beggars 
can be choosers! 
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The point is, as I wrote in the first 
chapter, the definition of a charity is 
that: “It differs from other types of 
NPOs in that it centers on philanthropic 
goals as well as social well-being (e.g., 
charitable, educational, religious, or 
other activities serving the public 
interest or common good).” 

Let’s be clear what public interest 
actually means. The man that was 
offered the banana was not interested in 
the banana, therefore offering food to 
the poor was philanthropic, but was not 
in the interest of the individual. If you 
asked every homeless person in 
California, would they rather get a $10 
worth of bananas or a $10 bill, they 
would probably opt for the $10 bill.  
Therefore giving the poor money is 
more in the public interest than giving 
the poor a nutritious fruit.
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If you haven’t noticed I’m now 
dissecting the definition of a charitable 
organization. 

This means that any kind of business, 
whether an individual such as a doctor, 
dentist, or counselor, or a group entity 
like a grocery store, nursery, or spiritual 
event that interests the public (public 
interest), can be considered part of a 
charitable organization if it works as a 
non-profit.

So this is where we begin. Generation 
Y, Z and “P” may do business in the 
form of a non-profit or for-profit, but 
may have differences from their 
predecessors. They may do more 
environmentally friendly work, benefit 
the public better, treat their employees 
or partners better and manage their 
business more ethically. 
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The reason why Governments offer tax 
exemption is that they know they can’t 
do everything. They know that 
individuals who truly want to make a 
difference can do more if they have 
more resources. Otherwise taxes that 
we pay will go towards other functions 
in our society that may or may not 
work as best as they could. 

The next generations see the mistakes 
of their forefathers, just as our 
forefathers saw the mistakes of theirs. 
Entrepreneurs, whether in the profit, 
non-profit (or a combination), will 
always find ways to improve our 
society in the form of new technology, 
new laws, or new programs.

This is the dawn of Entrepreneurial 
Charity.  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5  
________________ 

Entrepreneurial 
Charity 
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We covered in chapter 1 how charities 
actually operate. To function (and 
continue functioning) the charity needs 
people to run it and funds to do things. 
If we know this, then we can just jump 
straight to the impact of a charity. 

Does it make a difference or not? If 
yes, how big of a difference does it 
make? 

Let’s ask this question: How does a 
charity make a bigger impact or 
improve?

Someone once told me that people 
don’t invest into good ideas, they invest 
into good management teams. If people 
can put the resources they have to good 
effect, they end up requiring less and 
can produce a greater result. 
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Now there are two types of 
charity leaders. 

1. Someone who runs their own 
business and donates some of 
their time or money to the 
operation of a charity.

2. Someone who pours their life 
into their non-profit work 
which becomes their only 
source of income.
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The problem with number 1 is that they 
are too busy to fully invest their time 
into the charity, so they either do it 
while they can or they hire others to 
manage it for them. This can only work 
well if the people they hire are truly 
passionate about the work they’re 
doing, but they too must be supported 
to do it. 

The problem with number 2 is that 
unless the charity supports them 
financially with a consistent salary (or 
at least basic needs), they won’t have 
the ability to run the charity because 
they become too busy to take care of 
their own survival. 
 
Ask yourself, who would you rather 
support, 1 or 2?  
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There’s no correct answer, but just 
think back to chapter 1 how you felt 
about charities using money they 
receive on other expenses.  

Number 2 often times can get looked 
down upon because people think those 
providing the charity work shouldn’t 
benefit from the charity work they’re 
doing, that it should only benefit others.  

Again, people fail to realize that 
individuals must be supported in order 
to continue offering support, (if that’s 
mostly what they are doing). 

I’m going to focus on number 2 here 
because that’s really what this book is 
about. 
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Whether in the form of partnerships or 
hiring employees, getting a committed 
team together for the purpose of 
helping people is something magical.  

There’s just something refreshing about 
being surrounded by passionate people 
who want to make a difference in the 
world and are actually willing to take 
physical action to make it happen. 
Number 2 in essence is the Charity (or 
Non-Profit) Entrepreneur.

A friend once told me that they have 
attended business meetings where 
board members have insisted that the 
company take on a more 
entrepreneurial thought pattern. My 
friend raised an objection that it makes 
absolutely no sense for an established 
company to do so. He explained that 
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the reason why this entrepreneurial 
trend has results is because of the level 
of risk involved.  

Entrepreneurs are risking their time and 
finances to reach their goals and 
become established. He further 
explained that the board members (he’s 
speaking to) have a salary and are very 
safe where they are. Meaning, without 
risk, the motivation for true innovation 
and flexibility is considerably less. 
There is a famous saying: “Necessity is 
the mother of invention.” 

Comparing to my own experience I 
100% agree that risk is certainly a 
factor in entrepreneurship. It drives me 
to offer greater services for the 
community and make a bigger impact, 
for three reasons: 
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 1. I know that if my actions are 
successful I can make a bigger, 
positive change in my community, 
both locally and globally.  

 2. If I knew everything I did would 
be hugely successful with little 
effort, I wouldn’t try so hard! 

 3. (And this one is for most 
entrepreneurs) Providing a meal 
for my family depends on my 
success.  

Risk and ambition 
become the rocket 
fuel to get out of 

orbit.
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My greater vision 
becomes more visible 

as I exit the 
atmosphere in anti-

gravity. It’s the inertia 
that propels me 

beyond basic needs.
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________________ 

Charity in Our 
Own Community 
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From global warming, to pollution, 

deforestation, poverty, fighting, to other 

challenges we face as a whole, it is all 

of our responsibilities to solve. 

Although we are often times divided by 

country, culture, religion, race, age and 

other differences, we are one humanity 

on this planet.

The generations even beyond Y, Z 

and “P” will inherit what our 

generations leave behind. 

I honestly believe there are currently 
solutions present to end the world's 
problems. These solutions are hidden 
within the entrepreneurs of today and 
tomorrow. Many of them capable, but 
unable to make the changes they desire 
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because they lack the resources or other 
components they require. Some may be 
surrounded by family and friends that 
are unsupportive, so their ideas or even 
prototypes never get close to reaching a 
wider audience. They end up resigning. 

I’ve found that passionate 
entrepreneurs I meet, differ than the 
non-entrepreneurs I meet.  
Passionate entrepreneurs attempt to 
uplift those around them because they 
themselves know they can accomplish 
more when they have support from 
their community. Many non-
entrepreneurs I’ve met tend to have a 
crab mentality.

For those of you who don’t know what 
a crab mentality is, I’ll explain: 

When a fisherman catches a crab, they 
don’t need a cage or tank to keep it 
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from running off the boat. They only 
need another crab in a bucket.  

This is because when you have two 
crabs in a bucket, when one tries to 
escape, the other will always pull it 
back in the bucket. Rather than helping 
each other, they would rather hold each 
other back. The result is that they all 
are caught and end up the same way.  

People who don’t follow their dreams 
and ambitions can become resentful of 
those who do. They try different ways 
to discourage those around them and 
are happy when others fail.  

This is a very old mentality that some 
people still hold because their own 
community never supported their 
visions and ambitions as children and 
young adults. This came from 
generations before them. 
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It’s our obligation as fellow humans to 
uplift our communities, because it is 
mentalities like these that the world's 
problems haven’t been solved yet.

We as humans are powerful beings. We 
have created amazing technologies and 
ways to interact with each other and the 
world. Yet so many of us forget the 
individual power we all carry.  

Through school and family, sometimes 
we are told that we are not good 
enough, until we start believing these 
things about ourselves.  

But why? If it’s all we know, how can 
we know better? 
Some kids like those from the Pokemon 
Generation don’t find community in 
early education and it’s not until they 
connect with online communities that 
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they find somewhere they belong. I’m 
not saying you need to register a 
charity, or find some charity that 
supports an underdeveloped country. 
We can start locally by helping and 
encouraging our own communities, 
families and friends. 

If you support someone else through 
your actions in your household, you are 
doing something charitable.  

Think about it, if every individual in 
the world took care of their own family 
and friends in a loving and supportive 
way, where would we be as a 
humanity? 

Here’s an exercise: Think about one 
person in your life who you could 
brighten their day with a supportive 
phone call, email, or surprise home 
visit. 
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I invite you to contact them in whatever 
medium suits you best. 

Do this once a day for one or more 
people and see how your own 
community changes. If you use 
Facebook, that can be as easy as 
finding an inspiring image and sending. 
Once in a while, another friend pays 
twice at a toll station for the person 
coming behind him, creating a “pay it 
forward” effect. This brings us to the 
future of charity. 
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________________ 

The Future of 
Charity 
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The future of Charity is not far from the 
future of entrepreneurship. More 
individuals will find what they are 
passionate about through contributing 
to their community. 

Inventors will invent new ways to 
broaden communication and end 
worldly problems. Kids who grow up 
sprouting seeds will become agriculture 
experts and will find more sustainable 
ways of growing crops for countries 
that have less food.  
 
For example, according to the United 
Nations, plant based foods have a 
potential to more sustainably feed the 
planet.

Individuals will be driven to provide 
their own communities, what the 
community is lacking. 
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Already some countries are giving 
public land for people to grow food. 

The year 2000 marks the millennium of 
accelerated change and technology on 
our planet. Through centuries of wars, 
plague and famine, this has brought us 
to where we are today. 

When we are motivated to support 
ourselves and our families. When our 
impact effects our local community and 
extended planetary community, we will 
find a network of positive change, 
spiraling upward in the decades and 
centuries to come. 

The key is to find what we love most to 
offer for the public benefit. If we can 
improve our field, we will make 
positive change. 
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 • If doctors find more natural ways 
to treat patients. 

 • If dentists find better natural 
fillings and anesthetics.  

 • If veterinarians can find better 
ways to extend the lives of our 
furry friends.  

 • If our food industry offers less 
additives and chemicals in their 
ingredients.  

 • If energy companies can switch to 
sustainable non-polluting ways 
like solar, wind and cold-fusion to 
power our world. 
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 • If furniture and other wood 
companies can switch to more 
Eco-friendly materials like 
bamboo to end deforestation.  

 • If products don’t need to be tested 
on animals.  

 • If the ocean can be cleaned up 
using new natural cleaning 
technologies.  

 • If gas/petrol stations can offer 
more plant based Gluten-Free food 
options.  

 • If doctors and scientists can cure 
diseases and to extend human life 
beyond 100 years.  
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The point is any of these things can be 
considered hugely beneficial to the 
public. The question is, will they 
happen sooner or later? 

During the completion of this book, my 
father made a suggestion about charity 
investments. The idea is that investors 
put money towards a charitable 
business and they receive a return on 
investment through it. This is in a sense 
a form of sponsorship. In a classic 
sponsorship, a company gives money, 
but receives either publicity or other 
returns. This would be along those 
lines, but would also receive 
measurable financial compensation 
above what they invested. The great 
thing about this is that the charitable 
goal could be reached because of the 
ample support the investors would give. 
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Here’s an example:
 1. A non-profit’s mission is to provide 

technology for developing countries. 
 2. They need to receive donated smart phones 

as well as have funds to bring them cellular 
and wifi. This also includes teaching 
communities how to use their devices.  

 3. Realizing that they need funds for plane 
tickets to pull this off on a large scale, they 
decide to create an app that can help raise 
funds. Let’s say the app is a game like 
Pokemon Go that gets many people playing 
and has the potential to receive funds 
through micro-transactions. 

 4. They get the app off the ground on their 
own, they have users, but need more funds 
to upgrade servers and other changes.  

 5. They begin seeking investors for the app. 
The app is promoted as helping the non-
profit. 

 6. They find investors who help the app get 
more exposure and upgrade the system.  

 7. The app ends up making lots of money. The 
investor takes their cut and the rest goes 
towards the non-profit. This is plenty for the 
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smart phones and fees for other wifi and 
cellular equipment and installation.  

 8. The twist is, if the investor doesn’t receive 
their return on investment by the end of the 
tax year, they can write off their investment 
as a donation to the charity on their taxes. 

   9.    Basically, by the end of the financial year, 
the investors can choose whichever is the 
greater benefit to them: Tax deduction, or 
return on Investment.  

So you see, there is a difference 
between receiving donations and 
receiving investments. In this form it 
acts like a business, but has a charitable 
goal. The app supports the non-profit 
so the non-profit doesn’t need to just 
rely on donations to achieve their goal. 
This opens them up to many other 
streams of funding to make a bigger 
difference. 
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Things will happen either directly or 
indirectly. A company that focuses on 
profit may realize that using ecological 
furniture is what the public wants. 
Through being motivated by profit, a 
benefit to the environment is created. 
This may only happen once the general 
public becomes more conscious of the 
environment in general. From the 
studies that Millennials and Generation 
Z are more ecologically motivated to 
buy certain products, it seems that 
future may not be so far away. 

However a direct non-profit will 
instead have a sole purpose and goals 
to directly benefit the public as a 
priority.  

Let’s take the United Nations 
suggestion of using more plant based 
food. For example we want to bring 
healthy plant based and gluten free 
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options to gas/petrol stations for the 
public benefit.  This may only naturally 
occur after another decade, but some 
gas/petrol stations can at least begin to 
offer the food of the future in the next 
coming years if an NPO focusing on 
this is funded. 

The future of charity is a more direct 
road in the form of entrepreneurial 
services and business to make direct 
and positive changes while being 
supported through various channels. 
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Passion and 
ambition 

powered by  
sustainable 

funding. 
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In conclusion, the future of charity lies 
within the hands of everyone, not just 
millennials. True innovation will only 
come when individuals find their own 

unique contribution to benefit the 
world. It’s the little sparks within us 

that lead us in the direction to our 
purpose. Those little feelings of 

excitement when we do something that 
brings value to the lives of others.  

With our combined contributions, 
charity laws around the world can 

eventually better support this new wave 
of positive change in the form of 

Charitable Entrepreneurship.  

I invite you to claim your piece of the 
puzzle and start something, whether an 
entrepreneurial venture, or charity that 

aligns with what you feel you can 
contribute to your community.  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You are the future of charity when 
you find your contribution.  
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Welcome to 
the Future of 

Charity

The End  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